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PART 1 

The 2025 
Mindsets

Linkedin icon 
- Free 
download on 
Iconfinder

ww
w

https://www.linkedin.com/in/pascalfintoni/
https://pascalfintoni.com/
https://pascalfintoni.com/
https://open.spotify.com/show/406p43GBF4FrcqfU44uUo3


MINDSET #1

Stop using the term ‘AI’

> Digital Assistant

> Virtual Agent







MINDSET #2

Appoint the right ‘Assistant’

> Novice Assistant

> Expert Assistant



Novice Assistant
Aka ‘The Rookie’

Roles and Scope of Work:

> RESEARCH

> REWRITE

> REPURPOSE
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Expert Assistant
Aka ‘The Consultant’

Roles and Scope of Work:

> CRITIQUE

> COACH

> CREATE
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MINDSET #3

Stop using the term ‘Prompt’

> Detailed Brief

> Consultation Request



MINDSET #4

Don’t rush things!

> Make an appointment

> Always check and edit



PART 2 

LIVE DEMOS

Linkedin icon 
- Free 
download on 
Iconfinder

ww
w

https://www.linkedin.com/in/pascalfintoni/
https://pascalfintoni.com/
https://pascalfintoni.com/
https://open.spotify.com/show/406p43GBF4FrcqfU44uUo3




DIGITAL EXPERIENCE - 3 STAGES

Visibility

Interactivity

Credibility
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SPOTLIGHT:
PRESS RELEASE
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Step 1:

I need your help to write a press release announcing the 
launch of a new product/service/programme (delete as 
appropriate) in 2025.

Acting as my marketing and pr research assistant can you 
please provide me a breakdown of the structure and key 
elements of a successful press release.

We will call this the ‘Official PR Template’. 



Step 2:

I would like to continue learning and preparing my press 
release brief.

Acting as my marketing and pr research assistant, can you 
please provide me with a list of most common objections 
and reasons for my press release to be rejected by editors, 
the media and my audience.

We will call this the ‘PR Pitfalls’.



Step 3: 

I need your help to write a press release announcing the launch of …

My business is called …and our services/products are… My name is …

The new product/service/programme is called …

The intended audience and target customer group for this new 
product/service/programme is …

The benefits of the product/service/programme are …



Acting as my expert Copywriter and Journalist with extensive 
experience in editorial content, and using the ‘Official PR 
Template’ you provided, can you please write a press release that I 
can send to the media, tv, radio and press in the following sectors: 
(enter details here)

The tone of voice needs to be …

The content should be … 

Now please write the press release as instructed using all 
information provided and avoiding the ‘PR Pitfalls’ you 
highlighted.



Step 4:

Thank you very much, that is a great first version of the press 
release from my new product/service/programme.

Your role is to be my Public Relations and Marketing expert 
advisor,
I have two follow-up questions for you:

1. How can the press release be improved?
Please share your advice in a table format.
2. What additional questions do you have for me to help improve                 
the press release?



Step 5:

Based on my answers to your questions, can you please 
rewrite the press release making sure to apply the 
improvements you listed and respecting the original 
information I shared. 



SPOTLIGHT:
SALES 

CONTENT
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Acting as my expert sales content creator and case studies 
producer, I would like you to help me with the following 
question:

What are the methodologies and models used by sales 
professionals to help them structure sales messages and 
copy?



SPOTLIGHT:
CONTENT 
CURATION
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https://gemini.google.com/app/4fc333a4fb507652 

https://gemini.google.com/app/4fc333a4fb507652


I need your help to write a deep-dive blog post which will a reaction to this article 
https://www.forbes.com/sites/rashishrivastava/2024/02/23/dozens-of-kfc-taco-bell-and-
dairy-queen-franchises-are-using-ai-to-track-workers/?  

The long form blog post will have the following structure: 

1. a catchy title 
2. an intriguing strapline/hook 
3. a summary of the main points and key take-aways from the article 
https://www.forbes.com/sites/rashishrivastava/2024/02/23/dozens-of-kfc-taco-bell-and-
dairy-queen-franchises-are-using-ai-to-track-workers/?  
4. the three questions readers should be asking themselves 
5. the three actions they should be undertaking and how 
6. the three pitfalls they should avoid and how 
7. additional resources and further readings about this subject matter 
8. my conclusion as a digital skills and strategy consultant 

The tone is friendly, knowledgeable, reflective, using the occasional allegories or examples 
and some French words and expressions. The audience will be UK and US business owners 
who would like to understand the ethical use of AI better and turn to me for advice.
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SPOTLIGHT:
CONTENT 
CURATION
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https://acrobat.adobe.com/id/urn:aaid:sc:EU:96d35d40-7e23-4f2d-ba65-2fad21a51733/?x_api_client_id=adobe_com&x_api_client_location=compress_pdf 
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Can you please give me 1. the key takeaways and and 2. 
the 2025 strategies from the Hootsuite report? 
https://www.hootsuite.com/research/social-trends 

(…)

Acting as my social media marketing strategist, can you 
please answer the following question: 

How could I apply these 2025 strategies in my business?
Please make the examples relevant to [enter business 
description] located in [enter location] with the following 
ideal customers: …

https://www.hootsuite.com/research/social-trends


PART 3 

OPEN Q&A
+ AI APPS
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https://deepai.org/



https://firefly.adobe.com/









WHAT DO YOU THINK?

> Any ideas for your business?

> Any follow-up questions?



LEARN FROM MY MISTAKES

> Save your best briefs and create a library 
for the business.

> Learn how to describe your writing style, 
tone of voice and vocabulary - keep 
improving + exclusions and what it is not.

> Breakdown your requests so that you 
can breakdown the demands on you
(i.e. selections, revisions, etc.)



The 5-Step Roadmap to Feeling 
Proud of Your Website Again!

WebProud is inspired by decades of 
delivering masterclasses and 
hosting conferences. 

This isn’t just a theoretical guide; 
it’s a hands-on manual filled with 
actionable strategies that you can 
implement immediately.

Untitled design 33

https://www.amazon.co.uk/dp/1068691603


Episode 120+!!

https://open.spotify.com/show/406p43GBF4FrcqfU44uUo3
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AI FOR DIGITAL 
MARKETING

THANK YOU!
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